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ABSTRACT 

Good personality leads to high confidence and success in life. Personality development is very important 

for students in order to be competitive in the globalization and in ASEAN market. Suan Sunandha Rajabhat 

University aims to provide personality training programs in various forms every year. The success rate of the 

trainings depends on the level of participations with a variety of activities offered. The high level of participation 

rate, the better results of personality improvement of students. The objectives of this research were to conduct the 

survey investigation of level of participations from training development programs provided by Suan Sunandha 

Rajabhat University during the third quarter of year 2018 and to offer some valuable suggestions to improve the 

level of participation in various trainings  

In order to find the results of research objectives, this study utilized both quantitative method and 

qualitative method to offer the answers. About 100 students was selected from training sessions to be sample 

group for quantitative method. Data collection was done by interview questionnaire. About 10 students was 

selected from variety of training sessions to be key informants for qualitative method. Data collection for insight 

information was conducts via in-depth interview. Statistical analysis was performed by using SPSS program. 

Mean, and standard deviation were mainly used for data analysis and generated results.  The result of this 

investigation showed that the majority of students had a high level of participation on personality development 

trainings of the University. Fun activities had higher rate of satisfaction in learning as well as higher rate of 

satisfaction than some and serious activities. The suggestions from this study included find to offer more fun 

activities to motivate students to have high level of participation.  
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Introduction 

Good personality is an important step necessary to working to the fullest an having a 

five-star success. Personality development is essential that students will be trained to have high 

confidence, positive outlook, and need to show up at work with excited, enthusiastic, engaged, 

and show up with determined to demonstrate excellence. Personality development training for 

students of Suan Sunandha Rajabhat University may be only 3 hours to 30 hours of training 

depended on the objectives of the students, yet it has such a big impact on students’ working 

life and success. Personality development and excellent in workplace can help students to be 

long term success in the marketplace. In order to ensure that students will benefits from the 

personality development trainings, the best trainers in this area has been carefully selected the 

curriculum is the culmination of many years of study and research. (Rungsong, Pongsak, 

Narumon Chomchom, 2019) The knowledge and skills have expanded during many training 

courses, conferences, and seminars of this kind of knowledge.  

It is a fact that students with good personality leads to higher and better confidence and 

success in working and in life. Nowadays personality development training courses are very 

important for Suan Suandha Rajabhat University students in order to be highly competitive in 

the globalization and in ASEAN market. In fact, Suan Sunandha Rajabhat University aims to 

provide personality training programs in various forms to any student from any department 

every year, especially internship students who are about to start working in the job market. The 

success rate of personality development trainings depends on the level of participations with a 
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variety of activities offered. The key work is full participation. The high level of participation 

rate, the better results of personality improvement of students. Therefore, the researcher is 

interested in studying and investigating the success of personality development training in the 

campus of Suan Sunandha Rajabhat University, Bangkok, Thailand. 

Fig. 1 the Process of Research 

 

Research Methodology 

The objectives of this research were to conduct the survey investigation of level of 

participations from training development programs provided by Suan Sunandha Rajabhat 

University during the third quarter of year 2018 and to offer some valuable suggestions to 

improve the level of participation in various trainings  

In order to find the results of research objectives, this study utilized both quantitative 

method and qualitative method to offer the answers. About 100 students was selected from 

training sessions to be sample group for quantitative method. Data collection was done by 

interview questionnaire. About 10 students was selected from variety of training sessions to be 

key informants for qualitative method. Data collection for insight information was conducts 

via in-depth interview. Statistical analysis was performed by using SPSS program. Mean, and 
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Fig 1. Five important benefits of personality development 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Findings 

TABLE 1. BENEFITS OF PERSONALITY DEVELOPMENT 

 Mean S.D. Rank 

    

Factors    

1. Communication Skills 3.99 0.95 1 

2. Social & People Skills 3.81 0.96 2 

3. Innovative Thinking skills 3.67 0.78 3 

4. High Service Quality Skills 3.65 0.84 4 

5.  Business Acumen Skills 3.56 0.92 5 

    

 

The findings from table 1, shows that the most important benefits of personality development. 

First, the students rated “Communication skills” as the most important benefit of personality 

development training with a mean of 3.99 and standard deviation of 0.95. Second, the students 

rated “Social and People skills” as the second important benefit of personality development 

training with a mean of 3.81 and standard deviation of 0.65. Third, the students rated 

“Innovative Thinking skills” as the third important benefit of personality development training 

with a mean of 3.67 and standard deviation of 0.78. Fourth, the students rated “High Service 

Business Acumen Skills 

Communication Skills 

Social & People Skills 

Innovative Thinking Skills 

High Service Quality Skills 
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Quality skills” as the fourth important benefit of personality development training with a mean 

of 3.65 and standard deviation of 0.84. Finally, the students rated “Business Acumen skills” as 

the most important benefit of personality development training with a mean of 3.56 and 

standard deviation of 0.92.  

Moreover, the result of this investigation showed that the majority of students had 

reported a high level of participation and high level of satisfaction on personality development 

trainings of Suan Sunandha Rajabhat University. In fact, in comparison, many fun activities 

had higher rate of satisfaction in learning as well as higher rate of satisfaction than some and 

serious activities. One of the most important suggestions from this study included  to offer 

more and a variety of fun activities and games to both entertain and to motivate students to 

have high level of participation as well as high level of satisfaction.  

Acknowledgement 

      I would like to thank Institution of Research and Development, Suan Sunandha Rajabhat 

University for their financial support. The big thanks also go to the respondents of this survey 

for their time and their kind sharing of knowledge, experience, and comments. Also, my 

appreciation goes to Kevin Wongleedee, Director of Institute of Lifelong Learning Promotion 

and Creativity, for his proof reading of this manuscript. Pongsak Rungsong 

References 

Academy of Organizational Culture, Communications and Conflict: 7(2). p. 43.  

Adee Athiyaman (2004). “Antecedents and Consequences of Student Satisfaction with University  

Services: A Longitudinal Analysis”, Academy of Marketing Studies Journal, January. 

Chomchom Narumon (2019) Personality Development and image improvement: A case of internship  

students. Proceeding of International conference on Business Education Social Sciences 

tourism and technology. ICBTS2019. 

Girdwichai, Luedech, Wongleedee Kevin (2019) Eight universal laws off leadership: A case of  

higher education. Proceeding of International conference on Business Education Social  

Sciences tourism and technology. ICBTS2019. 

Halir Nadiri & Kashif Hussain (2005) “Diagnosing the Zone of Tolerance for Hotel Services”,  

Managing Service Quality, Vol.15. No.3.  

Hovland, C., O. Harvey & M. Sherif (1957). “Assimilation and contrast effects in reaction to  

communication and attitude change. Journal of Abnormal and Social Psychology, 55(7), 244-

252. 

Kangcharoensampan, Rujirote, Ketchaya Sirilak (2019) Quality Improvement for trainers. Proceeding  

of International conference on Business Education Social Sciences tourism and technology.  

ICBTS 2019. 

Sahanawin, Lalisa, Ketchaya Sirilak (2019) Computer labs trainings and assessment process.  

Proceeding of International conference on Business Education Social Sciences tourism and 

technology. ICBTS 2019. 

Ketchaya, Sirilak (2019) Quality Enhancement of Information Tehnology Training. Proceeding of  

International conference on Business Education Social Sciences tourism and technology.  

ICBTS 2019. 

Oliver, R.L. & J.E. Swan (1989a). “Consumer Perceptions of Interpersonal Equity and Satisfaction in  

Transactions: A Field Survey Approach. Journal of Marketing, 53, (April), 21-35.  

Oliver, R.L. & J.E. Swan (1989b). “Equity and disconfirmation perceptions as influences on merchant  

and product satisfaction”, Journal of Consumer Research, 16 (December): 372-383.  

Olson, J. & Dover, P. (1979), “Disconfirmation of consumer expectations through product trial”.  



 

© ICBTS Copyright by Author(s)                    The ICBTS 2019 International Academic Research Conference in London     36 

Journal of Applied Psychology: Vol.64, pp.179-189.  

Parasuraman, A., Valarie, A. Zeithamal, and Leonard L. Berry (1988), “SERVQUAL: A Multiple-Item  

Scale for Measuring consumer Perceptions of Service Quality,” Journal of Retailing, Vol.6 4 , 

No.1, 12-40.  

Pengsuriya, Nutchanart, Phawitpiriyakliti, Chaithanaskorn (2019) Satisfaction and English training  

improvement. Proceeding of  International conference on Business Education Social Sciences 

tourism and technology. ICBTS 2019. 

Parasuraman, A., Zeithamal, V.A. and Berry, L.L. (1994), “Reassessment of Expectations as a  

Comparison Standard in Measuring Service Quality: Implications for future Research”, Journal 

of Marketing, Vol.58, Jan pp.111-124. 

Paula A, Cauchick Miguel; Márcia Terra da Silva; Elias L. Chiosini, and Klaus Schützer. 

Petrick J.F. (2004). ‘The Roles of Quality, Value, and Satisfaction in Predicting Cruise Passengers’  

Behavioral Intentions’, Journal of Travel Research, 42 (4), pp. 397-407, Sage Publications.  

Peyton, R.M., Pitts, S., and Kamery, H.R. (2003). “Consumer Satisfaction/Dissatisfaction (CS/D): A 

Review of the Literature Prior to the 1 9 9 0 s”, Proceedings of the Academy of Organizational 

Culture, Communication and Conflict. Vol. 7(2). 

 Ployong Nat, Ketchaya Sirilak (2019) Quality Enhancement of Information Tehnology Training  

Program. Proceeding of International conference on Business Education Social Sciences  

tourism and technology. ICBTS2019. 

Rungsong, Pongsak, Narumon Chomchom (2019) Success of Personality Development Training.  

Proceedings of ICBTS 2019 London. 7-8 March 2019. 

Rungsrisawat Somdech (2019) Campus Activities and Communication Enhancement. Proceeding of  

International conference on Business Education Social Sciences tourism and technology.  

ICBTS2019. 

Suk-aimcharoen, Aorakanjit, Manissa Vasinarom (2019) The role of performing arts in  

the museum. Proceeding of International conference on Business Education Social Sciences 

tourism and technology. ICBTS2019 

Witthayathaworn, Natthanicha & Wongleedee Kevin (2019). “Factors of Success for  

Supervisors:  A Case of Small Office. The ICBTS 2019 London. 7-8 May 2019. 

Wongleedee, Kevin (2016). “Factors Influencing Revisit Intentions of International Tourists: A Case 

of Bangkok, Thailand” Suan Sunandha Rajabhat University, Actual Problems of 

Economics.Scientific Economic Journal. No 6 (182) 2016. 

Wongleedee, Kevin (2016). “Customer Satisfaction as a Factor of Airlines’ Loyalty programs

 Development: the Case of Thai Airways-Domestic” Suan Sunandha Rajabhat University,

 Actual Problems of Economics. Scientific Economic Journal. No 1 (175) 2016. 

Wongleedee, Kevin (2016). “Important Motivation Factors 1 for Foreign Reinvestment in Thailand” 

Suan Sunandha Rajabhat University, Actual Problems of Economics. Scientific Economic 

Journal. No. 6 (180) 2016. 

Wongleedee, Kevin (2016). “Customer Satisfaction as a Factor of Airlines’ Loyalty programs

 Development: the Case of Thai Airways-Domestic” Suan Sunandha Rajabhat University,

 Actual Problems of Economics. Scientific Economic Journal. No 1 (175) 2016. 

Wongleedee, Kevin (2016). “Important Motivation Factors for Foreign Reinvestment in Thailand” 

Suan Sunandha Rajabhat University, Actual Problems of Economics. Scientific Economic 

Journal. No. 6 (180) 2016. 

Yoo, D.K. & Park, J.A. (2007). Perceived service quality – Analyzing relationships among employees,  

customers, and financial performance. International Journal of Quality & Reliability  

Management, 21(9): pp.908-926.  

Zeithaml, V.A. Berry, L.LO. and Parasuraman, A. (1993). “The nature and determinants of customer  

expectations of service”, Journal of the Academy of Marketing Science, Vol.21 No.1, p.4. 

 


